1/24/24, 3:48 PM Social Media Marketing for Products 


Social Media Marketing for Products 
December 19, 2023 


Blogs 
https://blooglife.com/exciting-social-media-market-advice-people/ 


Track and Measure Marketing Strategies 


Social Media Plan 


Implement Target Audience 


al 


Tools Content 


1. Start with a plan 


Creating a social media marketing plan helps to align, coordinate, and focus an organization's marketing and 
communications teams. It also ensures everyone is working toward the same goals and resources are being used 
efficiently. 


Start by identifying your campaign's overall objectives and goals. Common business goals you can set include: 
e Increase brand awareness 


e Drive traffic to your website 
e Generate leads 
e Grow revenue 


e Improve customer service 


Next, figure out your target audience's favorite social media platform. You can post content that’s tailored to each platform 
once you know where they are. If you know your audience is on TikTok, a short-form video strategy is critical to your social 
media success. 


Check out your competitors and see which channels they succeed on. Determine what formats are working best for them 
and what they're missing from their social media strategy (which you can fill in!). 


2. Understand your target audience 


It's easier to make content that resonates with your audience if you know who they are. The more you understand your 
audience's needs and wants, the more likely you are to convert them into customers or clients. 


To find your audience on social, take a look at your current buyers and understand who they are. A few questions you'll 
want to answer are: 


e Whois your current audience? 
e What kind of information are they looking for? And why? 
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e Where do they go for information? 


e What conversations are they having? 
e Who do they trust? 


There are a few ways you can learn about your social media audience: 


e Ask them. This can be done through surveys, polls, or even just informal questions on social media posts. 


e Look at demographic data from your social media accounts. This data can give you information about the age, 
gender, location, and interests of your audience. 


e Use social media analytics to track engagement and learn more about what kinds of content your audience is most 
interested in. 


3. Choose the right social media platforms for you 


Now that you have all this insight about your audience, it’s time to choose your channels. Here are a few popular ones 
for ecommerce merchants. 


Benefits of social media marketing 


With such widespread usage and versatility, social media is one of the most effective free channels for marketing your 
business today. Here are some of the specific benefits of social media marketing: 


e Humanize your business: Social media enables you to turn your business into an active participant in your market. 
Your profile, posts, and interactions with users form an approachable persona that your audience can familiarize and 
connect with, and come to trust. 


e Drive traffic: Between the link in your profile, blog post links in your posts, and your ads, social media is a top 
channel for increasing traffic to your website where you can convert visitors into customers. Plus, social signals are 
an indirect SEO factor. 


e Generate leads and customers: You can also generate leads and conversions directly on these platforms, through 
features like Instagram/Facebook shops, direct messaging, call to action buttons on profiles, and appointment 
booking capabilities. 


e Increase brand awareness: The visual nature of social media platforms allows you to build your visual identity 
across vast audiences and improve brand awareness. And better brand awareness means better results with all your 
other campaigns. 


e Build relationships: These platforms open up both direct and indirect lines of communication with your followers 
through which you can network, gather feedback, hold discussions, and connect directly with individuals. 
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BENEFITS OF SOCIAL MEDIA MARKETING 


Exposure 
Website traffic 80% 


Loyal fans 72% 


Audience insights 71% 


Leads 66% 
SEO 61% 
Partnerships 58% 
Reduced expenses 51% 


Data source: Smart Insights æ WordStream 
F occu 


The bigger and more engaged your audience is on social media networks, the easier it will be for you to achieve your 
marketing goals. 


Instagram 


Instagram’s visual focus is perfect for promoting products. Around 500 million Instagram users are on the app every day. 
Any brand would do well to share its products on this network. 


There are several ways to use Instagram to promote your store. You can share captivating images of your products, post a 


stop-motion video of one of your products in action, run a contest, or reach out to influential Instagram accounts and ask 
them to share your product. 


Monthly active users: 1 billion 
Audience profile: 18-34 year olds 


Learn more: The Beginner's Guide to Instagram Marketing 


Facebook 
Facebook is a social networking website where people can post updates, photos, and messages, as well as interact with 


groups. You can create a Facebook page and share images and video content with fans. Facebook also lets you run ads, 
livestream, create short-form videos, and sell products. 
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Monthly active users: 2.98 billion 


Audience profile: Men and women aged 18-44 


Learn more: Facebook Marketing: 11-Step Guide for Your Business 
TikTok 
TikTok users are highly engaged, spending an average of 46 minutes per day on the app. They’re also highly receptive to 


marketing messages, with about half of users saying they’ve made a purchase after seeing a product on TikTok. This 
makes TikTok an ideal platform for businesses looking to generate sales and drive conversions. 


TikTok is all about creative, engaging content, so if that’s something you don't have the time or resources to produce, 
TikTok may not be the right platform for you. 


You'll also want to think long term when planning a TikTok strategy. TikTok isn’t a platform where you can just post a few 
videos and hope for the best. You need to produce frequent content and engage with your audience on a regular basis. 


Monthly active users: 1.4 billion 
Audience profile: Ages 18-34 


Learn more: TikTok Marketing: Your Beginner's Guide (+ Video) 
Pinterest 


Pinterest is the place to be if you want to buy or sell products online. Eighty-three percent of weekly Pinterest users make 


purchases based on what they see from brands on the platform. Not surprisingly, many people use Pinterest to build wish 


lists. This makes it a great place to promote products—especially well-designed products that photograph well. 


Plus, pins tend to stick around for a long time. It’s not uncommon for pins to get viewed for months after they’re posted. 
Optimize your pins by posting when more people are online, using the right keywords, and using captivating images. You 
can even run contests to extend your reach. 
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